ECO-FRIENDLY PROCESS BRAINSTORM

Use this mind map to clarify and
refine
the stages of your sales process
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ECO-FRIENDLY LIFESTYLE

« Reduce single-use plastics « Decluttering « DIY projects
« Composting > Qureliyy @Yer GUENTY « Repurposing old items « Residential solar systems
« Reusable products « Intentional purchasing « Creative reuse

« Community solar projects
» Solar water heaters

« Organic cotton
« Bamboo and hemp

» Recycled materials
e LED bulbs

» Energy-saving features
« Smart lighting systems

o Thrift stores

« Online resale platforms %

« Clothing swaps

 Fair trade
« Transparent supply chains

» Eco-friendly production practices

» Energy Star-rated appliances
¢ Smart thermostats
» Low-energy devices

ECO-FI’ienC"y  Electric cars

« Electric bikes and scooters
Lifestyle

« Charging infrastructure
» Bike lanes
« Bike-sharing programs
« Cycling advocacy
ces
« Kitchen compost bins

« Certified organic produce * Outdoor compost piles « Buses and trains

« Sustainable farming practices « Vermiculture \\ « Carpooling

« Supporting local farms - - Rdeanaring senvices

» Rain barrels

« Vegetarian and vegan options * Greywater systems

« Meat substitutes « Irrigation systems — ing
« Nutritional benefits

» Homemade cleaners /
« Non-toxic brands /
- comrn ' .

« Community-supported
agriculture (CSA)
« Seasonal eating



ECO-FRIENDLY BUSINESS

PRACTICES

« Transparent supply chains
« Responsible sourcing
« Social responsibility

« Ethical labor practices
o Fair wages
« Safe working conditions

« Eco-friendly messaging

« Sustainability storytelling

» Green certifications and
labels

« Honest advertising
« Transparent sourcing
» Ethical claims

« Recycled paper
* Recycled plastics
» Reclaimed wood

Renewable energy use
Efficient machinery
Energy audits

Lean manufacturing
Recycling programs
Waste-to-energy initiatives

Green chemistry
Eco-friendly adhesives
Safe solvents

« Energy Star

Eco-Friendly

Office recycling bins

: g::zlr;?;i:lradle %
Business

Practices

LEED certification
BREEAM cetrtification
WELL Building Standard
« Local environmental initiatives ° ClmpsiEiE mat.enals .
« Community gardens o Plér?t—ba-xsed P'aSUFS Digital documents
« Tree planting « Minimalist packaging « Cloud storage
» E-signatures

E-waste recycling
Composting programs

« Design for disassembly
« Modular products
« Sustainable materials

« Carbon offset programs
« Renewable energy investments
« Conservation efforts

» Durable construction
« Repairable designs
« Warranty programs

« Sustainability reports
« Public disclosures
« Stakeholder engagement




« Certified organic labels
« Fair trade certifications
« Energy efficiency labels

\'

« Ingredient transparency

« Ethical supply chains

« Sourcing from sustainable
producers

_—

« Cradle-to-cradle design

« End-of-life recycling
programs

« Take-back schemes

le

-
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ECO-FRIENDLY PRODUCTS

AND PACKAGING

« Biodegradable plastics « Compostable bags * Glass jars
« Cornstarch-based packaging « Compostable food containers « Stainless steel containers
« Algae-based materials « Compostable cutlery « Silicone bags

* Recycled paper and « Zero-waste grocery « Bulk food stores
cardboard stores « Bulk cleaning supplies

e Aluminum and glass « Refill shops « Bulk personal care
packaging « Bulk bins in products

« Recycled plastic packaging supermarkets

« Reduced packaging materials
« Simple, clean designs
« Minimal ink usage

« Products with multiple functions
« Refillable products
« Long-lasting designs

« Refill stations for household
products

« Reusable bottles and dispensers

« Concentrated product refills



ECO-FRIENDLY

TECHNOLOGY

« Wind turbines

« Residential solar panels « Offshore wind farms « Hydroelectric dams
« Solar farms « Small-scale wind « Micro-hydro systems
« Solar water heaters systems « Tidal energy

« Air quality monitors
« Water quality sensors
« Soil health sensors

\'

« Energy Star-rated devices
« Low-power consumption gadgets
« Smart home devices

« Smart thermostats
« Automated lighting systems
« Home energy management

« Predictive analytics

« Resource management

« Environmental impact r
assessment

« Energy-efficient servers
« Sustainable data centers
« Eco-friendly software solutions

/

« Energy distribution management
« Demand response systems
» Grid optimization

« Proper disposal programs « Green lifestyle tips « Eco-friendly accommodation
« Proper disposal programs « Energy-efficient data storage « Remote work tools « Electronics recycling centers « Eco-friendly product « Sustainable transportation options
« Electronics recycling centers « Virtualization technologies « Virtual meetings « Refurbishing and reselling recommendations « Low-impact travel tips

« Refurbishing and reselling « Reducing physical hardware use « Digital collaboration platforms « Sustainability news and updates



ECO-FRIENDLY TRAVEL

AND TOURISM

« Environmentally conscious

accommodations « Conservation efforts « Ethical wildlife viewing
U . bl « Wildlife protection « Sanctuaries and rescue centers
.
se ofrenewable energy « Eco-tourism activities « Supporting conservation projects

« Sustainable building materials

« LEED, Green Globe, or
EarthCheck certified
« Commitment to sustainability

practices
» Transparent eco-policies
ons

« Solar power and renewable

« Purchasing carbon credits
« Supporting reforestation projects
« Renewable energy initiatives

energy use
« Water conservation « Electric and hybrid vehicles
measures » Biking and walking tours

« Waste reduction and « Sustainable aviation practices

recycling programs.

« Eco-certified operators

J « Low-impact travel packages
/ « Community involvement
« Farm-to-table dining
« Supporting local farmers
and producers
» Seasonal and organic
menu options

ing i » » Avoiding wildlife .
° SEyg '"(J°9a"y Cuned productgs’ « Learning about local customs and
accommodations e
A radition
« Eating at local restaurants * Choosing handmade . tEi‘;;;inz T,
« Purchasing local crafts and products and fair-trade items

» Supporting local artisans © (RESHEEED EheEgeiy



ECO-FRIENDLY DESIGN

AND ARCHITECURE

« Urban heat island reduction
« Stormwater management
« Biodiversity enhancement

« Natural ventilation
« Daylighting
« Thermal mass

« Cross-ventilation designs

« |oT integration for efficiency
« Sustainable infrastructure
« Data-driven urban planning

/

Smart Cities

« Public transit systems
« Bike lanes and paths
« Pedestrian-friendly designs

~

Sustainable
Transportation

J J

« Parks and urban forests
« Community gardens
« Green corridors

/

Green Spaces

« Air purification
« Insulation benefits
« Aesthetic appeal

« Operable windows
« Ventilation shafts

« Low or no VOC (volatile organic

compounds)
« Natural pigments — e |
« Health benefits

« Skylights
« Light shelves
« Reflective surfaces

« Drought-tolerant plants
« Minimal irrigation
« Sustainable landscaping

« Water recycling for irrigation
« Household usage
« Filtration methods

« Faucets
« Showerheads
« Toilets

« Furniture and flooring
« Structural elements

Urban Planning « Decorative features

« Construction frameworks
« Reinforcement materials
« Sustainable sourcing

« Rapid growth and renewability
« Flooring and paneling
« Structural use

« Solar panels and shingles
« Wind turbines
* Geothermal systems

« Improved thermal insulation
« Noise reduction
« UV protection

« Eco-friendly insulation materials
(e.g., cellulose, wool)

« Thermal performance

« Energy cost savings



ECO-FRIENDLY

COMMUNITY INITIATIVES

« Local sustainability workshops « Environmental clubs « Webinars
« Expert-led seminars « Green curriculum integration « E-learning platforms
« Hands-on activities « Field trips to nature reserves « Virtual tours and interactive sessions

« Community tree-planting events
« Urban reforestation
« Native species planting

« Programs for underrepresented
communities

« Accessibility in green spaces

« Equitable resource distribution

\

« Beach and river clean-ups
« Neighborhood litter patrols
« E-waste collection events

« Local conservation projects
« Environmental education
« Community outreach

« Shared gardening spaces

« Urban farming

« Advocacy for affected communities « Educational garden programs

« Policy reform for environmental
equity

« Support for grassroots movements

« Local produce stands « Curbside recycling « Community solar projects
« Climate action plans « Environmental impact awareness « Partnerships with « Artisanal goods « Recycling drop-off centers « Wind energy initiatives
« Sustainable city planning « Sustainable living tips environmental organizations « Organic food options « E-waste recycling events « Shared battery storage systems
« Green building codes « Community events and fairs « Joint projects and initiatives

« Volunteer opportunities
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This concept emphasizes that
a firm should understand and
view its marketing activities
from the consumer's
perspective. By doing so, it
can build a durable and
profitable relationship with its

customers

CONSUMER
ORIENTED
MARKETING

According to this principle, a
company should focus its
resources on enhancing the
value of its products or services,
rather than just altering the
packaging or spending heavily
on advertising. When value is
genuinely added, customers will

recognize and appreciate it.

This principle suggests that a
company’s marketing decisions
should consider consumer
desires and interests, the
company's needs, and the well-
being of society as a whole.

CUSTOMER
IAL
soc GREEN VALUE

MARKETING MARKETING MARKETING

This principle advocates for
continuous product and
marketing innovation. Given the

ever-evolving world and

A company's mission should be
defined broadly in social terms
rather than focusing solely on
the product. When a mission
includes social welfare,
employees feel a sense of pride
and are motivated to work
towards a meaningful cause.

p s
companies must seek new and
improved methods to retain their

customers.

MIISSIION INNOVATIVE
MARKETIING MARKETING



